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Behind the vast growth of American sports, is The Athletic Institute 
and its advisory council of top authorities in the field of athletics, 
physical education and recreation. The Athletic Institute is a 
non-profit organization through which the equipment industry and 
professional membership groups cooperate for the purpose of 
making America healthier and stronger through active 


sports participation. 


THE ATHLETIC INSTITUTE + 209 S. STATE STREET * CHICAGO 4, ILLINOIS 
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Below are the organizations, which, through their financial support, 
make possible the non-profit programs of the Athletic Institute, og 


Ace Carton Company, Chicago, Ill. 
Adirondack Bats, Inc., Dolgeville, N. Y. 
Albany Felt Company, Albany, N. Y. 
American Box Board Co., Grand Rapids, Mich. 
American Felt Company, Glenville, Conn. 
American Gut String Mfg. Co., Chicago, Ill. 
American Playground Device Co., Anderson, Ind. 
American Thread Company, Chicago, Ill. 

The American Trampoline Co., Jefferson, lowa 
Ashaway Products, Inc., Ashaway, R. I. 

The Athletic Journal, Evanston, Ill. 

Atlas Athletic Equipment Co., St. Louis, Mo. 


Bancroft Sporting Goods Co., Pawtucket, R. |. 
The Bike Web Company, Chicago, Ill. 

Boy’s Life, New Brunswick, N. J. 

Brooks Shoe Mfg. Co., Philadelphia, Pa. 

Tom Broderick Co., Glendale, Calif. 
Brunswick-Balke-Collender Co., Chicago, Ill. 


Calnap Tanning Company, Napa, Calif. 

Caron Spinning Company, Rochelle, Ill. 

Carron Net Company, Two Rivers, Wis. 
Central States Thread Company, Cincinnati, Ohio 
Chicago Tanning Company, Chicago, Ill. 
Charles F. Clark, Inc., Chicago, Ill. 

Coach and Athlete, Atlanta, Ga. 

Samuel Coane, Philadelphia, Pa. 

Converse Rubber Company, Melrose Park, Ill. 
Cortland Line Company, Cortland, N. Y. 
Cosom Industries, Inc., Minneapolis, Minn. 

The Cramer Chemical Company, Gardner, Kansas 
Cron Publications, North Hollywood, Calif. 


John B. Davidson Woolen Mills, Eaton Rapids, Mich. 
Dayton Racquet Company, Arcanum, Ohio 

J. deBeer & Son, Albany, N. Y. 

Denkert, Inc., Johnstown, N. Y. 

Dexter-Wayne Company, Lansdale, Pa. 

Dixie Mercerizing Company, Chattanooga, Tenn. 
Dodge, Inc., Chicago, Ill. 

J. A. Dubow Mfg. Company Chicago, Ill. 

Dunlop Tire & Rubber Corp., New York, N. Y. 


« 


Empire Specialty Footwear Co., Endicott, N. Y. 
Employee Recreation Magazine, New York, N. Y. 
Essex Rubber Div. of The Thermoid Co., Trenton, N. J. 


F. C. Feise Co., Narbeth, Pa. 
Felco Athletic Wear Company, New York, N. Y. 
The Fish Net and Twine C y, M i 
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Mich. 
S. B. Foot Tanning Company, Redwing, Minn. 
Franklin Manufacturing Co., Inc., Brockton, Mass. 


The General Athletic Products Co., Greenville, Ohio 
—— Fibre Box Company, West Springfield, 
ass. 

General Sportcraft Co. Ltd., Bergenfield, N. J. 

The Harry Gill Company, Urbana, Ill. 

Golfdom, Chicago, Ill. 

J. H. Grady Mfg. Company, St. Louis, Mo. 

Rubatex Div. Great American Industries, Inc., 
Bedford, Va. 

Gunnison Bros. Inc., Girard, Pa. 


Haartz-Mason, Inc., Watertown, Mass. 

Hanna Manufacturing Company, Athens, Ga. 
Harvard Specialty Mfg. Co., Cambridge, Mass, 
H. Harwood & Sons, Natick, Mass. 

Hillerich G Bradsby Company, Louisville, Ky. 
Hoffmann-Stafford Tanning Co., Chicago, Ill. 
Hofran, Inc., Tampa, Fla. 

Alan Howard, Inc., New York, N. Y. 
Hughes-Consolidated, Inc., New York, N. Y. 
Hutchinson Bros. Leather Co., Cincinnati, Ohio 
Hyde Athletic Shoe Company, Cambridge, Mas. 


Illinois Mechanical Leather Co., Chicago, III. 
Indian Archery & Toy Corp., Evansville, Ind. 
The Ivory System, Peabody, Mass. 


J. B. Athletic Shoe Company, Philadelphia, Pa. 
The Johnstown Knitting Mill Co., Johnstown, N. Y. 
Jones and Naudin, Inc., Gloversville, N. Y. 
Joyal-Van Dale, Inc., Pawtucket, R. I. 

E. P. Juneman Corporation, Chicago, III, 


Arthur Kahn Company, Inc., New York, N. Y. 
Joseph G. Kren, Syracuse, N. Y. 


Lamkin Leather Company, Chicagg, III. 
The Linen Thread Company, Inc., Patterson, N. J. 


The MacGregor Company, Cincinnati, Ohio 

N. J. Magnan Corporation, North Attleboro, Mass. 
Marba, Inc., Buffalo, N. Y. 

Marshall Clothing Mfg. Co., Butler, Ind. 

Fred Medart Products, Inc., St. Louis, Mo. 

The Mentor, Arlington, Texas 

The Meyercord Company, Chicago, Ill. 

Mod Jacket Company, St. Louis, Mo. 





National Baseball Congress, Wichita, Kansas 

National Bowling Council, Washington, D. C. 

National Sporting Goods Assn., Chicago, Ill. 
representing all its sporting goods dealer 
members. 

National Sports Company, Fond du Lac, Wis. 

National Vulcanized Fibre Co., Wilmington, Del. 

Nelson Knitting Company, Rockford, III. 

Nocona Leather Goods Co., Nocona, Texas 

Nonpariel Div. of The Gared Corp., St. Louis, Mo. 


Oliver Bros., Philadelphia, Pa. 


Paper Package Company, Indianapolis, Ind. 
Ben Pearson, Inc., Pine Bluff, Ark. 

Pennsylvania Athletic Products, Akron, Ohio 
Petersen G Company, Philadelphia, Pa. 

F. C. Phillips, Inc., Stoughton, Mass. 

Post Manufacturing Co., New York, N. Y. 

Powers Manufacturing Co., Waterloo, lowa 
Premier Athletic Products Corp., River-Vale, N. J. 


Rawlings Sporting Goods Co., St. Louis, Mo. 
George A. Reach Company, Inc., Philadelphia, Pa. 
Recreation Equipment Corp., Anderson, Ind. 
Red Fox Mfg. Co., Div. of Cullum & Boren, 

Dallas, Texas 
Charles A. Richardson, Inc., West Mansfield, Mass. 
John T. Riddell, Inc., Chicago, Ill. 
Rockford Textile Mills, Inc., McMinneville, Tenn. 
A. H. Ross & Sons Company, Chicago, Ill. 
F. Rulison G Sons, Inc., Johnstown, N. Y. 


Sand Knitting Mills Co., Berlin, Wis. 
Sawyer Tanning Company, Napa, Calif. 
Scholastic Magazines, Inc., New York, N. Y. 
Scoremaster Company, Hollywood, Calif. 
Scott Port-A-Fold, Inc., Archbold, Ohio 
The Seamless Rubber Company, New Haven, Conn. 
Sears Roebuck & Company, Chicago, III. 
Sells Aerial Tennis Company, Kansas City, Kansas 
L. H. Shingle Company, Camden, N. J. 
Ed W. Simon Company, New York, N. Y. 
William Skinner & Sons, New York, N. Y. 
Southern Manufacturing Co. Div. of Russell 

Mfg. Co., Alexander City, Ala. 
Southland Athletic Mfg. Co., Terrell, Texas 
A. G. Spalding & Bros., Inc., Chicopee, Mass. 








Sportatron Company of America, New London, Conn. 


The Sporting Goods Dealer, St. Louis, Mo. 

The Sporting Goods Fair, Chicago, Ill. 

Sporting Goods Products, Cleveland Heights, Ohio 
The Sporting News, St. Louis, Mo. 

Sports Age, New York, N. Y. 

Sports Review, Chicago, Ill. 

Stall & Dean Mfg. Co., Brockton, Mass. 
Stowe-Woodward, Inc., Newton Upper Falls, Mass. 
Surpass Leather Company, Philadelvhia, Pa. 

H. Swoboda & Sons, Inc., Philadelphia, Pa. 


Tober Baseball Mfg. Company, Rockville, Conn. 
United States Rubber Co., New York, N. Y. 


Victor Sports, Inc., Chicago, Ill. 
W. J. Voit Rubber Corporation, Los Angeles, Calif. 


H. Wagner & Adler Company, New York, N. Y. 
Wilson Sporting Goods Company, River Grove, Ill. 
Wigwam Mills, Inc., Sheboygan, Wis. 


Yarrington Mills Corporation, Philadelphia, Pa. 


Besides the above, The Athletic Institute has an 
associate membership comprised of a number of 
Sporting goods dealers, geographically spread through- 
out the United States. 
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TOP MANAGEMENT SPEAKS: 


Recreation Satisfies Our Needs 
For Companionship, Recognition 
And Self-expression that a Job 


Alone Cannot Completely Fulfill 


Recreation is an important part of industrial life. It 
helps satisfy the human need for companionship, recogni- 
tion, and self expression that often a man’s job alone 
cannot completely fulfill. The fact that 30,000 companies 
spend more than $800,000,000 a year on company- 
sponsored recreation is evidence of its importance in the 
American industrial picture. For this reason Kaiser Steel 
Corporation made allowances for employee recreation when 
it built its steel plant at Fontana, California, sixteen years 
ago. 

Though not isolated, the men and women who went to 
work for Kaiser Steel were forty-five miles removed from 
Los Angeles. In effect, these thousands of people formed 
a new community. They lived there, worked there, and it 
followed that they would play there. 

In anticipation of this need, 40 acres of the 1800-acre 
Kaiser Steel plant were designated for employee recreation. 
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During the early days of the company, several hundred 
employees engaged in seasonal sports on an informal basis, 
Three years ago organized recreation was formally added 
to Kaiser Steel’s industrial relations program at Fontana, 
and specialized personnel were hired to give professional 
guidance to a program that was already growing under 
its own steam. The company constructed $250,000 worth 
of recreation facilities; there are six acres for picnicking, 
a children’s playground, two softball diamonds (one with 
lights), tennis courts with lights, two clubhouses totaling 
5600 square feet of space, and a recreation hall for basket. 
ball, badminton and dancing. 

Today, more than half of Kaiser Steel’s employees—plus 
their wives and children—participate in 36 different rec- 
reation activities. 





During the next five years we expect the recreation pro- 
grams at various plant and mine locations to grow vigor- 
ously, with even stronger participation from employees 
and members of their families. An appraisal of the coun- 
try’s industrial future shows definite promise of more 
leisure time as we become increasingly proficient in pro- 
duction and distribution. Recreation facilities and stimulus 
provided by the company offer a sure way for men and 
women to enjoy this additional leisure to the fullest. 

Kaiser Steel’s recreation program is for employees, and 
it is primarily run by them. The company’s recreation 
staff is on hand to help direct organization. The employees 
write the various club constitutions and by-laws and impose 
and collect dues. They and their families can engage in any 
of more than three dozen activities: everything from base- 
ball to rock collecting to chess to photography. 

While many employees participate in sports, as many 
or more turn to social dancing, hobbies, attendance at the 
opera or lectures, and other cultural and educational fields. 
There are also company picnics and family plant tour 
nights. For the children there are such things as doll- 
dressing contests and Saturday morning movies. Hundreds 
of youngsters use the plant facilities after school—the 
baseball fields, recreation hall, tennis courts and_play- 
ground—even while Dad may be tapping an open hearth 
furnace a few blocks away. 

The men and women of Kaiser Steel and their families 
spend more than 200,000 hours a year in plant recreation 
activity. This is as it should be, for recreation not only 
provides diversion and companionship, but it also offers 
the opportunity to participate. If it accomplished nothing 
else, recreation would be worthwhile for that one reason 
alone. People are happiest when they are doing things 
together. 





Jack L. Ashby 


Vice President and General Manager 


Kaiser Steel Corporation 
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OCTOBER COVER—The whole family 
joins the fun at a roller skating party 
sponsored by The Garrett Corporation 
in Los Angeles. This one was attended 
by almost 700 employees, their wives 
and children. For more information, 
see page 8. 


@ IN NOVEMBER R/M 


INDUSTRY’S CHAMPS—1958 


R/M presents a roundup of industry’s 
national champions of 1958 in bowl- 
ing, golf, fishing, skeet and trap 
shooting. 


LET’S TALK TRAVEL 


The third and concluding installment 
of complete travel guide offers ideas 
for a successful travel club program. 


DOG TRAINING 


Many companies have found dog 
training programs highly popular. 
Here is a rundown of their canine 
activities. 


Copyright 1958 by the National Industrial Recreation Association 
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He Never Gave Up 

To the gallery at Baltusrol Golf Club, 
Springfield, N.J.. on August 15, it was 
obvious that George Campbell, Jr., of 
Belmont, Mass., lived and played by the 
creed, “Just never give up.” 

Needing a birdie four on Baltusrol’s 
fabled 18th hole to tie for the tourna- 
ment championship, Campbell was all 
but finished when his shot 
caught a bunker. 

But with a_ professionally played 
“flick” shot, he popped the ball onto 
the green and sank a log putt to 
force the tournament sudden 
death playoff. 

On the first two extra holes, Camp- 
bell more had to come out of 
bunkers to get pars. When his oppo- 
Stanley Zakas of Cleveland, 
failed to drop an eight foot putt on 
the second hole. Campbell was named 
1958 National Amputee Golf Cham- 
pion. 


second 


into a 


once 


nent, 


His winning score: 82-80—1062. 


Zakas fired 85-77. 
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buyers for nearly half a century. 


WRITE FOR LITERATURE 
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ANDERSON, INDIANA, U.S.A. 
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Losing a leg in a train accident in 
1943, Campbell is an outstanding ex- 
ample of the National Amputee Golf 
Association’s program of rehabilitation 
through golf. 

“If I hadn’t had this game,” Camp- 
bell says solemly, “I might have com- 
mitted suicide after my accident. It 
took me out of my shell, brought me 
among people, and made me realize | 
could do everything they could.” 

Like Campbell, the other 92 entrants 
in this year’s tournament can proudly 
repeat NAGA’s slogan, “Amputees? 
Sure! Handicapped? No!” 


Birthday Dinner 

Making sure birthdays are happy. 
all employees are treated to a free 
lunch in the company cafeteria on 
their birthdays under a new policy at 
the Convair Division of General Dy- 
namics Corp.. Pomona, Calif. To re- 
ceive the free lunch, an employee has 
only to show his company identifica- 
tion card to the cashier to verify his 
birth date. 


Recreation Position Open 


An opening for an assistant director 
of recreation, paying from $385 to 
$469 a month, has 
by the City of Coronado, Calif. 

To qualify, applicants should have: 
(1) college degree in recreation and 
one season in the capacity of paid 
leader or higher, (2) college degree 
in physical education, education or 
related field and one season as paid 
supervisor or higher, or (3) successful 
completion of two years college plus 
two years as paid supervisor or higher. 

For further information, write Civil 
Service Commission, Paul W. N. Smith, 


been announced 


Chairman, P.O. Box 566, Coronado, 
Calif. 
Modern Coronation 

Proving again that showmanship 


plays an important role in the success 
of recreation activities, The Gates Rub- 
ber Co. of Denver, Colo., turned the 
formality of presenting its Picnic 
Queen into one of the highlights of 
this year’s events. 

While employees were seated in the 
grandstand at Lakeside park, the five 
attendants, all of them finalists in the 
“Miss Picnic” contest, circled the park’s 


track in a brand new automobile. ‘hen 
from out of the skies, a big helicopter 
floated down directly in front of the 
grandstand. 

The queen and the picnic general 
chairman emerged from the whirly- 
bird, took their places on the announce. 
er’s stand and declared the festivities 
officially underway. 


Decentralized Bowling 

Like many big-city industrial ree. 
reation programs, the eight-team bowl- 
ing league at International Harvester 
Co. in Chicago was suffering from 
heavy population shifts from city to 
suburbs. 

As the number of city dwelling em- 
ployees decreased, so did the number 
of employees who would remain in the 
city at night to bowl in the league’s 
regular loop establishment. First, the 
league dwindled to six teams, then to 
four, until this year it looked as if the 
league would disband. 

Then, Harvester hit upon the solu- 
tion. Bowling is once again on the up- 
swing with the Harvester Club spon- 
soring four company teams in three 
different suburban leagues. 

The Club provides shirts and entry 
fees and plans to get all the teams 
together at the end of the season to 
roll off for the company championship. 


Amputee Champ, George Campbell Jr. 
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You get total participation in your 


MYNLRA NEWS PHYSICAL EDUCATION PROGRAM 





with « Gree Haruard Kit Jor Gold Medal 
HARVARD TABLE TENNIS TOURNAMENTS 


AMA Recreaiion Seminar 


A three-day workshop on industrial 
recreation will be conducted by the | 





American Management Association on ; the 
September 29—October 1, at The Hotel as eonapenee Kit. yo H ant 
Astor in New York City. Harvard Tou get 






Entitled. “The Company Recreation 
yooram: An Integral Part of a Sound | 
Prog g 
Personnel Program,” the seminar will 


at wit 
ya TasAt vemats rounname 
owl 


treat such subjects as the purpose. scope 
and potential values of employee rec- | 





August L. Cavalloro | 


reation, administration, financing and | 
evaluating the program and methods | 
of increasing participation. | 

August L. Cavalloro, supervisor of | 
employee programs, Ford Motor Co., 
will serve as chairman of the seminar | 
with Don L. Neer, executive secretary | 
of NIRA as co-chairman. 


| 
| 
| 
| 
| 
Chicago Workshop | 
For the first time, industries of Chi- | 
cagoland, Illinois, Indiana and Michi- | 
gan will have an opportunity to send 
representatives to an eight-hour, one- 
day course on recreation management | 
in business and industry. | 
To be held November 13 at the Ho- 
tel Sherman, the Chicago Industrial 
Recreation Workshop will follow the | 
theme of industrial recreation for 
everyone—family and community. 
Coordinated by NIRA, the workshop | 
is jointly sponsored by the City of | 
Chicago, Chicago Park District, Grant | 
Park Recreation Association, Cicero | 
Manufacturers Recreation Associatior 


HARVARD 


and the Greater Chic: Indus | Talle Tennis Ca, 
m vreater Unicago ne ustrial | 60 State St, B Mass. 


Recreation Association. 
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An ideal combination of sports, fun and 


sociability, roller skating is putting 


INDUSTRY ON WHEELS 


A little more than a year ago, Ken- 
neth Chivers, director for 
the International Paper Company’s 
Hudson River Mill in Corinth, N. Y.. 
was amazed and impressed by the 
roller skating demonstration held in 
the Hotel Sherman ballroom as _ part 
of the 1957 NIRA Conference in Chi- 


cago. 


recreation 


Ken had always gone along with the 
popular notion that roller skating was 
a sure way to damage finished floors. 
But here was roller skating on a highly 
polished ballroom floor—with no trace 
of damage. 

Returning home, he began talking 
up the idea of skating for all age 
groups. Showing some enthusiasm, em- 
ployee association officers agreed to 
provide funds for a modest beginning, 
and 20 pairs of clamp-on skates, 
equipped with plastic wheels, were pur- 
chased. 

Purely an experiment, Ken reserved 


the company’s Community Hall for 


the first session. 





CHILDREN play an important role in company. sponsored 
skating parties, an event that brings out the entire family. 
These are sons and daughters of Scott Paper employees. 


Overnight, roller skating became the 
most popular activity offered. 

Today, attendance of 60 persons is 
average for each of the six weekly 
sessions, and the original stock of 
skates has been increased to 50 pairs, 
both clamp-ons and shoe type. 

Such immediate success seems sur- 
prising, but many other firms have 
taken to roller skating with the same 
enthusiasm as 


International Paper. 


They include Tennessee Eastman, Ford, 


Kaiser Aluminum, Convair, Consoli- 
dated Electrodynamics, Sun Oil, Con- 
tinental Can, Motorola, Maytag. 


Lockheed and Northrup. 

Embarking on this relatively un- 
explored area of industrial recreation, 
these firms have been thoroughly im- 
pressed with the unlimited possibili- 
ties of roller skating in their programs. 

Says Joseph F. Shevelson, vice-presi- 
dent of Chicago Roller Skate and the 


Roller 


provides an ideal bridge between spec- 


Skating Foundation, skating 


tator sports and participation sports. 
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DEMONSTRATIONS by skilled 
employees or local experts, provide top-flight entertainment 
and help stimulate interest in roller skating. 





It is social recreation that combines 
fun and sport for all ages. 

Because of this rare mixture, Shev- 
elson feels that skating is unbeatable 
in getting people to “get off their seat 
and on their feet.” 

And he must be right. This spring, 


650 employees of the Garrett Corpora: | 


tion in Los Angeles turned out for the 
company’s skating party. A crowd of 
300 attended a Motorola party in Chi- 
cago, and equally large numbers turn 
up at skating events throughout indus: 
ary: 

Roller skating offers more participa- 
tion per square foot of space than any 
other active sport, but the real charm 
is its flexibility. 

Inexpensive, whether the company 
picks up the tab or the employees 
pay their way, roller skating requires 
no expensive equipment or special 
clothing, and almost everyone knows 


how to skate well enough to enjoy the 
fun. 
Rinks may be reserved for a special 





a “ 


skaters, whether company 
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flat rental, or reduced rate admission 
charges. or regular admission charges 
with « partial rebate to the employees’ 
recreation or social fund. 

Skating parties are particularly 
ideal as a means of raising funds. In 
most rinks, groups may purchase tick- 
ets for a certain night and resell them 
at their own price. 

At the Holiday Rink in Fort Worth, 
Texas, a recreation association may 
purchase as many tickets as they like 
for a weekday session for only $25. 
They can resell them at the regular 
admission price of 60 cents. One group 
purchased 600 tickets for a skating 
party and realized a net profit of $350 
for that one night. 

The Raybestos-Manhattan Corpora- 
tion of Bridgeport, Conn., holds six of 
these benefit roller skating parties a 
year. The proceeds enable them to pro- 
vide college scholarships for children 
of employees. 

One of the most successful roller 
skating programs in the industrial rec- 
reation field has been conducted for 
ten years by the Scott Paper Company 
of Wilmington, Del. 

More than 600 Scott employees pa- 
With the 
plant operating on a triple shift, three 
parties are held to accomodate all 
employees and their guests. 


tronize company parties. 


The Scott group takes over the rink 
for the entire evening starting at 6 
p.m. with family skating. Later on, 
parents take their youngsters home, 
put them to bed and return for more 
skating until 11 p.m. 

This is another attractive aspect of 
roller skating—it brings the employee’s 
family together. In many activities, 
father leaves his family at home won- 
dering why Dad works all day and then 
goes out again at night. 

A. H. Spinner, supervisor of em- 
ployee activities at Armstrong Cork 
Company, Lancaster, Pa., says, “Roller 
skating parties have been a very popu- 
lar activity in our program for the last 
15 years. It’s an excellent family ac- 
tivity.” 

Other company executives have 
praised the sport because of its whole- 
some family atmosphere. Liquor is 
never served at a rink or even allowed 
on the premises. There is no problem 
of morning-after hangover inefficiency 
or absenteeism. 

As an indication of the appeal to 
families, the OnlIzed Club, the social 
Organization of Owens-Illinois in St. 
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ROLLER RINK of tomorrow is exemplified in this drawing of Detroit’s new Roller 
Skating Club Arena. Many new rinks are veritable skating palaces with elaborate 
hi-fi systems, swank refreshment facilities and noise-cutting construction. 


Charles, Ill., began giving skating par- 
ties only for employees’ teen-age chil- 
dren. 

These became so successful and 
looked like so much fun, that the Owen- 
ettes, the women’s auxiliary of the 
Onlzed Club, also decided to join in 
the sport. Soon, whole families were 
clamoring to attend the company-spon- 
sored skating parties. 

Of course, all this enthusiasm has 
not been generated by simply skating 
round and round the rink to a fox-trot 
or a waltz. A successful skating party 
is a real party in every sense, featuring 


prizes, entertainment, refreshments, 
games and races. 
With variations, this formula can 


be adopted to celebrate holidays, ( Hal- 
loween and Valentine’s Day are natu- 
rals), pick up slack time in the recrea- 
tion schedule, or as a 
scheduled activity. 


regularly 


In any case, there are four primary 
considerations in planning any party 
program. The program should be: (a) 
interesting to spectators as well as for 
participants, (b) different and unusual 
for the regular public session skater, 
(c) simple for the poor skater and (d) 
alive for the benefit of everyone. 

The program should have plenty of 
variety with appeal for the non-athlete. 
Physical fitness may be stressed and 
the program kept casual by inserting 
mixers and grand marches. 


A SOCIAL activity that’s hard to beat, roller skating has often been referred to as a 
“hoy meets girl” sport. It provides an excellent opportunity for people to mix, as 

























these girls, getting ready for a Maytag Company party in Newton, I[a., will attest. 








LET 
TALK 
TRAVEL 





FOREIGN trips for employee groups are becoming increasingly popular through 
reduced fares made possible through group travel plans. Here, 75 employees of 
G. E. return from a memorable three-week tour of Europe. 


Part Il of NIRA‘s travel guide for industry 


presents tips for building interest and 


ideas for planning your club’s first big trip 


All-Important Second Meeting 
1. Before: 


a. Follow up with a special invi- 
tation to all who attended the first 
meeting. 

b. Announce that in addition to 
the election of officers, the sensational 
travel film will be 
shown. (See NIRA Travel Council Film 
Guide). 

c. If possible, contact each per- 
sonally or by phone and ask them if 
they are coming to the second meeting. 


2. During: 

a. Have another travel gimmick 
cooked up for all who attend as they 
sign the log. 

b. Open with a travel song. 

c. Collect forms for recommenda- 
tions for officers and name of club. 

d. Show travel movie (nominat- 
ing committee screens recommenda- 
tions during film). 

e. Announce slate as proposed by 
nominating committee. 

f. Elect officers—President, 
President, Secretary, Treasurer. 


Vice 


g. Announce names suggested for 
club; after discussion vote and award 
prize to individual who submitted win- 
ning name. 

h. Announce that the officers will 
meet before the next meeting to work 
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committees 
and membership). 

i. Throw the meeting open and 
call on everyone to state what kind of 
travel they are interested in; what kind 
of films they would like to see; how 
many films or slides they would like 
to show; what they would like to have 
guest speakers talk about. What about 
trips—foreign, weekend. 
Keep it lively, and when conversation 
and interest is at a peak announce 
that coffee and doughnuts are being 
served. 

j. Set definite date, 
place for third meeting. 


Meet with the Officers 


In this period between the second 
and third meeting get together with 
the leaders—the “wheels” in the group 
—the people who talked the most at 
the first meeting and seemed to have 
ideas on travel. Get together with these 
people. Call it a committee meeting or 
just an informal get-together. 

This is where the entire program 
is mapped out—this is where the duties 
of the various officers and committee 
people are explained so that each un- 
derstands what is expected of him. 

Get their thinking not only on who 
would make good committee chairmen, 
but to what extent they are interested 


out (program, publicity 


domestic, 


time and 






in international travel, domestic travel. 
etc. Endeavor to determine the “level 
of their travel thinking.” 

Always remember that a club whose 
aims and projects are “over the heads” 
of the majority of the members is not 
likely to achieve the desired success. 
This does not mean that travel educa- 
tion should not be encouraged, but it 
must be gradual. Determine _ then 
whether the group is composed of world 
travelers or non-travelers. This is your 
key as to how to plan for future meet- 
ings. 

This is a good place also to start 
planning for the third meeting. Con- 
sider contacting any airline, your tour 
operator, or travel agent with a local 
office. One of their staff will be pleased 
to make a guest appearance at no cost. 
They will talk about travel—about in- 
teresting places—about how to pack a 
suitcase—about almost anything you 
and your group think may be interest: 
ing. Be sure to limit their time; not 
over one-half hour. Remember you 
have appointments to take care of at 
the third meeting. 


The Third Meeting 


When this meeting has been held. 
your Travel Club is launched and the 
balance of the year you need only 








check and recheck that each officer 


and committee is functioning. 

If you feel it is necessary to keep 
minutes, or that your club have a con- 
stitution or bylaws; if you feel, or it is 
company policy that any details nol 
outlined are necessary, then arrange: 
ments should be made in accordance 
with policy. 
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General Facts and Information 
As to membership, the more the 
merrier in a Travel Club. However, 
it is difficult to obtain any kind of 
charter arrangements when you are 
ready to travel unless there are at 
least 50 people involved. This does not 
mean that there must be 50 members, 
since it is assumed that you would 
throw open any special trip, or any 
special charter to ALL employees 
whether they are members or not. 
Charter arrangements need not be the 
basis or the premise of a group tour. 
When it comes to travel, however, the 
more members of the Travel Club you 
have, the better off you will be in mak- 
ing special arrangements; in publiciz- 
ing your projected trip, and in saving 
money by group travel. Do not limit 
the membership; get every member 
you can. The more you have, the better 
the meetings will be, the more partici- 
pation you will have and the more 
successful the club will be. 
Dues? 

This depends. It’s a matter of com- 
pany policy and local conditions. Also 
your budget. Can you afford to send 
out meeting notices and publicize your 
Travel Club activities without dues? 
Can you afford to have coffee and sand- 
wiches or doughnuts at most meetings 
without dues? Can you afford to pay 
postage one way on travel films that 
are furnished free except for return 
postage? Can you obtain a slide pro- 
jector and a movie projector and small 
screen without cost, or must one be 
bought and, if so, can you afford it? 
We feel that small token dues make for 
a better club. 

If members pay dues then they 
should have some advantage, when you 
travel. For example, if the Travel Club 
plans a trip and extends the facilities 
of the trip to all employees then the 
members should have first choice on 
reservations or a reduction in price. 

What About That Trip? 

Don’t rush into a trip immediately. 
Take your time. There are literally 
thousands of itineraries available. 

Remember, some of your people 
signed up on the basis of “I don’t 
want to go anywhere—I just want to 
talk about travel.” So get the group 
organized; get it going; talk about 
travel and the many places there are 
lo go: see pictures of domestic places 
as well as foreign lands; let the mem- 
bers talk and see what their thinking 
is. Survey their budget preferences. 

There are definitely two schools of 
thought on the first trip of a Travel 








Club. One says to start with a domestic 
trip; the other, jump right into a for- 
eign tour for the most interest. 

You may want to start your club 
off on a weekend or domestic trip. 
This depends upon how advanced your 
club members are travel-wise. It de- 
pends upon their interest, their enthusi- 
asm, and their determination as to what 
should be the first trip. 

Take your time on this. Don’t rush 
into just any trip. 

Other Suggestions to Consider 

1. INDEPENDENT OR INDIVID- 
UAL TRAVEL—A number of recrea- 
tion departments provide travel litera- 
ture and advice for the employees as 
a convenience for their vacation trips. 
Many departments feature travel racks. 

2,GROUP OR PACKAGE 
TRAVEL—This is the type of travel 
with which the Travel Club is involved, 
which entails taking a group of em- 
ployees on a definite packaged tour 
for a set period of time from one day 
to three weeks, and arranging all the 
details of such transportation, guides, 
hotel reservations, food, entertainment, 
everything. Group travel is involved 
where a group of employees, such as 
athletic transportation 
for the group is arranged. 


teams, where 


Here is the phase of travel where a 
considerable savings is effected. Group 








trips to various destinations can be ob- 
tained at a reduced cost. These reduc- 
tions vary with the size of the group. 
For example, transportation savings, 
over regular advertised rates, come 
through what is known as party rates 
—twenty-five or more people on rail- 
roads. Any kind of charter flight that 
can be arranged for a group results 
in a considerable savings over first 
class fares, as well as special rates at 
hotels and restaurants. 

Reports on satisfactory itineraries. 
either standard or especially prepared 
for you and your group, will be fur- 
nished with all the details, prices, res- 
ervations, time schedules and_ rules 
by our NIRA Travel Council members 
or recognized travel agencies after you 
have decided about where you want to 
go and what you want to do. And this 
is all done at no cost to you. 

MODEL CONSTITUTION 
(As a guide in organizing your club, 
R/M reprints the Constitution and By- 
Laws of the Illinois Bell Travel Club.) 
Article I: Name 
The name of this club shall be 
Illinois Bell Travel Club. 
Article II: Purposes 
The club shall be primarily for active 
and retired employees of the Bell Sys- 


The 





tem and their families, to provide for 


them: continued on Page 12 


DOMESTIC trips are the favorite of many employee clubs who advocate “See 


America First.””» What could be more enjoyable than a stay at one of America’s top 
resort areas such as the one pictured above at Miami Beach, Fla? 
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continued from Page 11 
1. Opportunity and incentive for 
gathering together socially. 
2. Education through travel. 
3. Opportunity to travel with con- 
genial companions having similar 
tastes. 
Article Il: Membership 
SECTION 1. Membership in this club 
shall be granted to those in agreement 
with its purpose. 
SECTION 2. There 
classes of membership. 
A. Regular Membership, Illinois Bell 
employed or retired employees, car- 
rying voting power. 
B. Junior Membership, for those 
under the age of 18. This class of 
membership shall not carry voting 


shall be four 


power. 
C. Associate Membership, non-em- 
ployees of the Bell Telephone Com- 
pany. This class of membership shall 
not carry voting power. 
D. Honorary Membership, shall be 
conferred upon persons whom the 
club wishes to honor, or to recognize 
for their interest or assistance. 
Article IV: Officers 
SECTION 1. The officers of this club 
shall of: Chairman, Vice- 
Chairman, Tour Director, Secretary, 
Treasurer and Historian. 
SECTION 2. The Executive Board 
consists of the Chairman, Vice-Chair- 
man, Tour Director, Secretary, Treas- 
urer and the Chairman of the Budget. 
Dining and House Committees. 
SECTION 3. Associate are 
not eligible, as officers, but may be as- 
signed to various committees. 
Article V: Meetings 
SECTION 1. Regular club meetings 
shall be held on the first Wednesday 
of each month. 
SECTION 2. The Annual meeting 
shall be the first meeting of August. 
SECTION 3. The Executive Board 
shall meet once a month shortly after 
the regular club meeting, to plan the 
program for the next meeting, prepare 
the bulletin and discuss and plan fu- 
lure tours. 
Article VI: Quorum 
Seven members of the club, in good 
standing, exclusive of the executive 
board shall constitute a quorum for 
the transaction of business. 
Article VII: Amendments 
This constitution may be amended at 
any meeting of the club by a two thirds 
vote, a quorum being present. When 
adopted, an amendment shall be im- 
mediately in force. 


consist 


Members 
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BY-LAWS 


1. Duties of Officers 

It shall be the duty of the Chairman 
to preside at all meetings of this club 
and perform all the duties usually per- 
taining to the office of Chairman. 

In the absence of the Chairman, the 
Vice-Chairman shall perform all the 
duties of Chairman. 

The Tour Director shall organize 
tours, obtain data and the best rates, 
etc. Club members in good standing 
will have the privilege of obtaining 
information and help needed when 
planning their trips or tours and the 
making up of their itinerary. 

The Secretary shall keep the minutes 
of all proceedings and record them in 
the minutes book. The Secretary will 
give notice of all meetings, notify ofh- 
cers of election and send the names of 
newly elected members to the Treasurer 
and perform such other duties as his 
(her) office may require. The Secre- 
tary will replace the Treasurer when 
on vacation. The Secretary will be the 
custodian of all club records. 

The Treasurer shall receive and 
safely keep all funds (or money) of 
the club, and pay bills presented only 
on the order of the Chairman. The 
Treasurer will send notice to persons 
elected to membership. The Treasurer 
will replace the Secretary while on 
vacation. 

2. Election of Officers 

The Chairman and Vice-Chairman 
shall serve for two years. The Chair- 
man being elected on the even year 
and the Vice-Chairman, the odd year. 

Officers shall be elected at the annual 
meeting and will assume office the 
following month. 

To be eligible for an office one must 
be a member for one year. 

A member who is not in good stand- 
ing is not eligible to vote. 

A member may not hold the same 
office more than twice in succession, 
and filling an unexpired term shall be 
considered as a term in office. 

Should an officer resign during the 
club year, the Chairman shall select 
some member of the club to assume 
that office and order the Secretary to 
send notice for the Executive Board 
to meet and vote on the selection of 
the new officer. 

The duties of the Executive Board 
shall be to prepare for the discussion 
of tours, etc., that is to be presented 
by the Tour Director at the next regu- 
lar meeting, also to help in preparing 
the monthly bulletin. 


1958 





.3. Charter 


The charter for this club wili be 
held open for two months. The Chair. 
man shall close the charter with the 
October meeting of 1956. 

The Secretary shall notify the Treas. 
urer, of all new members. 

Resignation from membership in the 
Club shall be in writing. Members in 
arrears, (dues not paid) within thirty 
days shall be dropped. 

4. Dues 

The annual dues shall be $2.00 pay: 
able at the close of the fiscal year. In 
order to be eligible to vote at the next 
annual meeting, you should be in good 
standing. 

AMENDMENT (March 6, 1957) 
For anyone joining the Club after the 
first six months of the fiscal year, the 
dues will be $1.00 for the current 
period. 

5. Committees 

At the last regular meeting before 
the annual meeting, the Chairman shall 
appoint a nominating committee, to 
present a slate of officers. 

The Chairman shall appoint the 
Chairman for the special committees 
such as the Dining Committee, House 
Committee, and the Budget Committee, 
if necessary. 

A. The Dining Committee shall se- 
lect a place to eat. The price being 
within and _ the 
the near vicinity. 
B. The House Committee shall see 
that the club room is prepared for 
the evening meeting. Chairs ar- 
ranged, podium or rostrum cared 
for, gavel on hand, etc. Also, to see 
that the room arrangements are re- 
stored after the meeting. 

C. The Budget Committee is to 

study the finances for the year and 

arrange for a money making pro- 
ject should the Treasury need to be 
supplemented. The Chairmen of the 
special committees shall be permitted 
to pick two members to serve with 
them on said committees. 

6. Amendments 

These By-Laws may be amended at 
any meeting by a two-thirds vote, a 
quorum being present. 

7. Parliamentary Authority 

Parliamentary procedure shall be the 
rule of all business meetings. “Roberts 
Rules of Order” shall be the authority 


for the above procedure. 


reason location in 





NEXT MONTH: In the third and 
concluding article of the “Let's Talk 
Travel” series, R/M offers suggestions 
for successful travel club programs. 
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HOW TO BE 
A MORALE 
BOOSTER... \ 
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IN ONE EASY STEP 


Introduce American Express’ 










new, low-cost group vacation 


“ANNUAL GROUP 
VACATION PLAN 


plan. No more yawning. . . 





woolgathering ... Water cooler 








cliquing . . . or daydreaming. 
In an instant every single 
member of your staff is trans- 
formed into an efficiency expert 
—happy and enthusiastic in 
the anticipation of two or three 
wonder-working weeks in 
Hawaii... the Caribbean... 








Europe . . . Mexico. . . and 
dozens of other delectable 
places. Each tour is priced Learn how the new 

easily within the financial means aMERICAN EXPRESS EMPLOYEE GROUP VACATION PLAN 
of every employee . . . and 
arranged by the world’s finest, 
most complete travel service. 


can benefit your organization. 


MAIL THE COUPON TODAY! 


AL! T\ om Oe AD NE SE ST GN CR GEE EN EE SMS eR NG SR oe we SE NR ND TS Ge ER SEE ee 
WorLD | 


“")\MERICAN EXPRESS TRAVEL SERVICE 


TRAVEL 
65 Broadway, New York 6, N. Y. «© Whitehall 4-2000 










PLEASE CHECK C] | would like more information regarding personnel vacations. 


* Please have a representative call. 


Mp ae, TERETE ERTL ETT TTL TTT TTTTE TTT TCT WB dcvescensccetvncesdacues 
PO PMNS ci'sic vic sie troticeersle brevis asks LeUeNeeeeees CES RMHSeRMeHeeeoanneRecdeeeseecueesetanaveeaded 
i PEE TTL TET TTC TOTTI TT TTC TT re ee 
REG ALAED DACA Keen desea teheteeenahennenennieiekneeb ZONE. .cccces STATE. ccccvecccccceccccesecs 


PROTECT YOUR TRAVEL FUNDS WITH AMERICAN EXPRESS TRAVELERS CHEQUES — sPenNDAsle EVERYWHERE 
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The Man Behind the Nation’s Top Awards Banquet 

In his 10 years as recreation director for the Timken 
Roller Bearing Company, Earl Schreiber has molded the 
company’s recreation program into one of the finest in 
industry. Broad in scope, it included competition in bowl- 
ing, basketball, softball. rifle, pistol, chess, photography, 
volleyball, horseshoes, golf and tennis. 

With a long career in recreation and personnel service. 
Schreiber knows that a successful program is dependent 
not only on the variety of activities or the degree of parti- 
cipation, but that it needs a dramatic climax to honor the 
champions and give incentive for an all-out effort next 
year. Timken’s sports awards banquet is a remarkable 








L aughter echoed through the halls of the Swiss Country 


example of how this can be done. 


Timken Holds A Spo 


ton and Tommy James. 


Club in Canton, Ohio. one night last winter as 13 big- Topped off by an impressive awards ceremony, Timken the 
name football and baseball stars showered their audience presents a program its sports champions greatly appreciate Ti 
of more than 500 Timken Company employees with a and long remember. Se 
barrage of sports humor. Such a dramatic climax to a successful sports season a 
The audience, well fed with a full course dinner, and — might frighten many recreation directors with the moun- ex 
appropriately feted as the champions of Timken’s broad tains of work that are involved. Timken’s recreation de- 
recreation program, were enjoying one of the most re- partment, under the direction of Earl Schreiber, hasn’t de 
markable events of its kind to be found in industry— levelled those mountains, but it has found a comfortable ye 
Timken’s annual Sports Award Banquet. road through them. th 
By sheer numbers alone the affair is noteworthy. All All banquet arrangements are handled through a nine- ar 
500 guests are members of winning teams or individual member advisory board made up of company employees. 
champions from Timken’s neighboring plants in Canton, To ease the burden, the board prepares for the banquet to 
Gambrinus, Wooster, and New Philadelphia. more or less on a year-round basis. cr 
But the entertainment portion of the program reads For example, as soon as one sport is concluded, the 
like a television spectacular. Included among last year’s awards are determined. trophies engraved and the ap- ca 
speakers were Major League baseball’s Gene Woodling. propriate section of the awards banquet is drafted. By CO 
Tommy Henrich, Mike Garcia, Jim Hegan, Joe Garagiola, the time the banquet is at hand. a great deal of the work al 
Ray Narleski, and pro football’s Vince Costello, Lin Hus- has already been done. ar 





STAGE IT DRAMATICALLY—Timken uses Swiss Country 
Club in Canton, Ohio as prestige location. Awards are dis- 
played to whole crowd, and speakers’ stage is lined with 
array of big-name athletes, sports-casters, and sports notables. 


14 


RECREATION MANAGEMENT, OCTOBER 1958 





employees set a mood for the festivities which climaxed the 
season’s sports activities. A carefully-arranged menu, generous 
portions, and good cooking make the difference. 












HERE'S HOW 








oj Award Banquet 


Three to four months before the date of the banquet. 


ken the advisory board begins to arrange entertainment. Here 
jate Timken is greatly aided by the personal contacts of 
Schreiber, who was at one time the business manager of 
ison a minor league baseball team and has had considerable 
yun- experience with USO Clubs and military service centers. 
de- As banquet time approaches, the advisory board begins 
isn’t delegating its many duties, utilizing the same people every 
able year and capitalizing on the facilities already set up by 
the company. The tickets, prepared by the printing shop, 
‘ine- are distributed by the payroll department. 
ees, At the banquet, members of the same team are seated 
quet together, an arrangement that promotes conviviality and 
creates the air of a victory celebration. 
the With some 45 team and 15 individual awards, only team 
ap- captains go forward to receive trophies. This prevents 
By confusion and keeps the ceremony effective. Other awards 
vork are appropriately placed on the tables and winners names 


are announced by the Master of Ceremonies. 








A 


nken DON’T HURRY THE DINNER—People like to visit and com- 
1 the Pare notes as to their team’s successes. Dinner gives people 
*rous a chance to get acquainted—or better acquainted and generate 


a 


g00d will—basic purpose of the activity. 








a ae 
KEEP THE SPEECHES SHORT—Timken banquet speakers 


showered their audience with barrage of sports humor, kept 
the laughs going. for over an hour. Above, left, B. R. Powell, 
assistant secretary, was toastmaster. Right, Joe Garagiola, 
former National League catcher and now St. Louis sports- 
caster was main speaker. 





KEEP IT MOVING—Nothing kills a program like dragging 
things out. Over 60 trophies were awarded for team and indi- 
vidual accomplishment at the Timken award banquet. Tro- 
phies covered bowling, basketball, softball, rifle shooting, 
pistol shooting, chess, photography, volleyball, horse shoes, 
golf, and tennis. 





E. S. 


eral Superintendent, 
handled the presentation ceremonies for teams and individuals 
following the conclusion of the formal program. 


“Sarge” Hoopes, Jr., (right) 
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ROIVTIMDUSTRY ITEMS 


Tax Fun? New Bill Says No amusement industry: 
1. Exempts the first $1 of all ad- 
mission taxes from any federal tax. 
(Thus, a ballroom patron charged 
$1.50 admission hereafter would pay 
5 cents tax—10 per cent of that over 
Still requiring the President's signa- $1). 

ture, the measure 


Amended House Bill 7125, just 
passed by Congress, could prove a 
boon to industrial dancing, swimming 
and skating parties. 





an “Omnibus” type 
of bill adjusting many tax matters— 
provides these principal benefits to the 


2. Completely eliminates and admis- 
sions tax for swimming pools and 
skating rinks. 





Even Atlas would be 


tempted to take time 
off if he knew about 


BENNETT’S 
PERSONNEL 
. ? VACATION 
PLAN... 


1. All-inclusive 2-week tours of 
Europe for as little as $495. 
















2. A promotional package to 
help you organize a travel group. 


e Arranging a travel group is a compli- 
cated activity. Let specialists with more 
than a century of experience take the load 
off your shoulders. Bennett Tours, with 
offices throughout Europe, will do most of 
the work—provide you with facts, figures 
and pleasure-packed itineraries. Our pro- 
motional material will help plan, organize, 
publicize. Write now for complete details. 






| 
| 
| 
| 
of. 


BENNETT TOURS, INC. 
Attention Mr. Helge W. Leeuwenburgh 

290 Madison Avenue, New York 17, N. Y. 

Please check 

( Send copy of “Guide to Employee and Club Travel” 
CJ Please have a representative call 




























Name-_ 7 
Firm Name 
Address 
City. Zone—_____ State 
eK ie a ea 
BENNETT TOURS AY) Now IN OUR SECOND CENTURY 
\ ak OF PRESTIGE SERVICE 
aote > 
NEW YORK @® CHICAGO @® LOS ANGELES @® SAN FRANCISCO @ CLEVELAND 
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3. Abolishes the tax on most swim- 
ming club memberships with only 
a few exceptions. 

“This removal of taxes on swimming 
and roller skating is the greatest thing 
that ever happened for these partici- 
pating sports,” said Bud Platt, head 
of the Participating Sports Association, 
“We predict a tremendous revival in 
building of facilities and capital invest- 
ments for sports that people actually 
participate in over the next five years,” 

Said Ed Schott, head of Cincinnati's 
Coney Island, “This is an especially 
fine break for the ballrooms who have 
been struggling to find an attractive 
admissions price and bring patronage 
back to the old levels. Let’s hope the 
President signs the bill.” 


Vanishing Lunch Pail 


Industry is keeping a watchful eye 
on the employee response in a medium- 
size Ohio plant where everything, liter- 
ally from soup to nuts, is served auto- 
matically to workers. 

The automatic vending devise hands 
out three selections of either hot or 
cold sandwiches, hot main 
dishes, hot soup, chilled salads and for 
dessert, three choices of ice cream, five 
pastries and five pies. 

Should a small part of the proceeds 
from these dinner dispensers go to rec- 


course 


reation associations as does the take 
from other vendors, finance problems 
could be a thing of the past. 

Actually, there wasn’t a hot food 
vendor in existence three years ago. 
and automatic vending in itself is a 
precocious upstart. Already it is be- 
ginning to replace the lunch pail. 

Last year, 314 million vending ma- 
chines of all types dispensed $2 billion 
in sales. 


Kids Speed-A-Way for Fun 


Combining elements of touch foot- 
ball, soccer and basketball, Marjorie 
S. Larsen, chairman, Girls’ Physical 
Education Dept., Edison High School, 
Stockton, Calif., has developed a new 
game, Speed-A-Way, ideal for teens 
and sub-teens, girls and boys. 

The game is adaptable to almost any 
rectangular field with 100x60 yards 
the preferred size and 75x45 the mini- 
mum. The ball may be kicked, passed. 
dribbled or carried. A team can score 
by kicking, passing or running. 

Complete rules, charts, diagrams and 
tactics may be obtained for $1 by 
writing Miss Larsen. 
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With recreation equipment, the secret of 


economy, accessibility and control lies in 


EQUIPMENT STORAGE 


Large or small, industrial recrea- 
tion programs almost without exception 
have been plagued by the puzzling and 
perplexing problems of maintaining 
equipment and preventing loss while 
still making it easily available to par- 
ticipants. 

Such was the case at Stromberg- 
Carlson. a Division of General Dy- 
namics Corporation, in Rochester, 
\. Y. Not the largest recreation set-up 
in industry, Stromberg, nevertheless, 
offers excellent variety. 

For example, the company sponsors 
a cricket team, a sport few companies 
can boast. In addition, there are soft- 
ball, basketball. table tennis. 
bowling. golf, horseshoes, volleyball. 
badminton, card and checker clubs. 

Of 7,000 employees, about 5,500 are 
members of the S-C Club. which makes 
them eligible, through a token pay- 
ment of 15 cents a month, to borrow 


tennis. 


anytime they wish from the equipment 
“bank.” 

This means a heavy strain of equip- 
ment, but it was also a weighty bur- 
den on the shoulders of Henry Man- 
dara, vice-president of the S-C Club. 

After fretting and fussing over ways 
to improve the club’s loosely-knit sys- 
tem of equipment control, Mandara 
came up with a plan that has achieved 
almost 100 per cent results. In the 
plan’s two years of operation, not even 
as much as one softball has been lost. 

What’s the secret? Equipment stor- 
age based on the principle of sim- 
plicity, that clear but often elusive 
method to success. 


Three Essentials 


The Stromberg equipment program 
includes three essentials: (1) tight 
control on basic equipment, (2) proper 
delegation of responsibility, and (3) 
proper categorizing equipment and lo- 
cation of storage boxes. 

Equipment is broken down into three 
special divisions: 

1. Bulk Quantity: seasonal items 
that are not year- 
round, day-to-day basis such as softball 


borrowed on a 



















































and basketball uniforms and equip- 
ment. 

2. Frequently Borrowed Equipment: 
Horseshoes, volleyballs, badminton sets 


UNIFORMS are carefully stored during 
the season as well as after. This can bring 
big savings. 
and even hi-fi sets for picnics and 
parties. These items are often used 
during lunch hours. 
3. Immediate Equipment: items used 
by company teams. 
Heavy equipment is stored in locked. 
metal-lined boxes. Only two people in 
the plant have keys to the boxes, 
thereby cutting down possible con- 





fusion and loss of equipment. 
Easily Accessible 

The boxes are located around the 
sprawling Stromberg plant nearest the 
areas where the equipment contained 
in the boxes will be used. 





The manager, coach or captain of 
the particular activity is solely re- 
sponsible for the equipment that is 


drawn. Even though these people are pave aka 

; © ee TOYS left over from last year’s Christmas 
party have been kept in brand-new con- 
dition for use this year. 


responsible for each piece of equipment 
they borrow, they still do not have 
keys to the storage boxes. 
This is not a point of distrust, only 
part of the Stromberg simplicity ap- 
proach. If the inventory were suddenly 
to go asunder, a quick huddle between 
the two keyholders would get to the 
root of the problem rapidly, rather 
than holding a convention of many 
keyholders. 
Books are kept, notating all with- 
drawals and returns of equipment. In- ; 
ventories are taken regularly. Knowing ae, inet gehen. 
they have equipment charged out in Beene EP BG elininiti Ss 9a" 
their names, activity managers take HORSESHOE pits (above) are inspected 
special effort to see that none is lost. regularly, and cricket equipment (be- 
The system has paid off in ways that low) is well preserved when not in use. 
werent even expected. With more than | . 
10,000 people attending the company’s 
Christmas party, estimates for the num- 
ber of toys to purchase can only be ap- 
proximations. Lasi year, consequently, 
Stromberg wound up with many more 
than were needed. 
Usually, such a surplus winds up as 
a loss, but with the storage system 
set up, the toys have been maintained 
and can be used for this year’s party. 
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LINING-UP for the start of the scavenger hunt, members of 
the Chemstrand Boat Club assemble under the Escambia 
River bridge about five miles north of Pensacola, Fla. 






TREASURE 
HUNT 
IN BOATS 


Chemstrand Staff Photos 


HOME AT LAST boat club members met at Sand Island near 
the confluence of the Escambia River and Pensacola Bay. 
Even the boats looked tired. 





THEY’RE OFF to a flying start to search for treasure cards 
hidden along the shoreline on bushes, trees, stumps and logs. 
Parents and children of all ages participated. 


© 


The day dawned clear and bright—perfect for the un- 
usual program planned for Boat Club members of The 
Chemstrand Corporation in Pensacola, Florida. 

For their first scheduled activity of the Spring, the Boat 
Club decided to try out a new wrinkle to a popular old 
game: a treasure hunt in boats. 

At about 8 in the morning, several early birds took off 
in two boats covering both sides of the Escambia River. 
Their cargo was peculiar, a number of wire hangers and a 
stock of 3x5 filing cards numbered from 1 to 181. 

Searching out good hiding places, the crews wired the 
cards to bushes, trees, stumps and logs for a distance of 
three miles along both sides of the river. 

The job done, they returned to the Escambia River 
bridge to wait the arrival of the other boat club members. 
At 10 a.m., 65 men, women and children were on the scene 
in 21 boats, and the starting signal was given. 

In a wild spray of surf and howls of delight, Chemstrand 
employees sped up the river seeking the treasure-bringing 
cards, all of which could be seen and secured without 
leaving the boats. 

The search lasted until 12:30 p.m. when members raced 
back down the river to Sand Island to claim their prizes 


CLAIMING THEIR LOOT, club members exchange cards for 
prizes. The 181 prizes were generally fishing supplies for the 
men and cosmetics for the ladies. 
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and celebrate their winnings with a triumphant family- 
style picnic with all the trimmings. 

The prizes, ranging in retail value from 35 cents to 
$3., had been placed in paper bags numbered to correspond 
with the treasure cards. In addition to the 181 scavenger 
hunt prizes, there were 10 booby prizes included for fun, 
and a $25 fishing reel, one fishing rod and six nylon boat 
pennants to be given away as grand prizes. 

The prizes were selected at random, the number of the 
bag called out, and the person holding the card bearing 
the corresponding number claimed his booty. 

Every boat participating found at least one card, but 
some skill must be involved because the winner pulled in 
17. Nevertheless, a number of prizes were unclaimed, but 
these, along with the grand and booby prizes, were dis- 
tributed at a final drawing. 

Despite all the loot, an amazing aspect of the Chemstrand 
scavenger hunt was that the budget allowed only $80. for 
the activity, one-half coming from members’ dues. Even 
run on a self-sustaining basis, price of tickets would have 
been nominal. 

The picnic that followed fulfilled one of the main ob- 
jectives of the Chemstrand Boat Club: family recreation. 


BIG WINNERS took home (I-r) grand prize fishing reel; 
one of six third-place prizes, a nylon boat pennant; and 
second grand prize, a fishing rod. 


SEARCHING for the treasure cards, boat club members scan both sides of the river. 
The cards were placed so that they could be seen and picked up without leaving 
the boat. The event undoubtedly called for some expert boat handling. 


scutes 





RETURNING after the search, boats 
raced down the river. They may have 
been too eager, missing a few cards. 


Not intended for young boat enthusiasts exclusively, the 
club is open to all Chemstrand employees interested in 
boating or water skiing, whether or not they own their 
own boats. 

Formed a little more than a year ago, the club already 
numbers 68 members and 40 boats, and is growing rapidly. 
At present there are about 40 boats, all motor boats, 
among the members, but the club hopes to lure members 
with sail boats as well. 

Membership in the club costs only $1. per year. Business 
meetings are held monthly, and an outing is scheduled 
at least every two months. 

Last year’s activities included a fishing trip, a day 
cruise for general fun and water skiing, and a Water Ski 
Meet at Perdido Bay, 15 miles west of Pensacola. 

Some of the club members joined the Pensacola Out- 
board Club on an overnight, 250-mile round-trip cruise 
to Panama City, and the club is considering other invita- 
tions to participate in the Pensacola club’s events. 

But, in keeping with its purpose, the club is concen- 
trating on planning activities that will include employees 
who don’t own their boats but want the opportunity to 
enjoy the pleasures of boating and skiing. 


CELEBRATING mood prevailed ws club members settled 
down to eat a picnic lunch and re-examine their treasures. 
The busy day came to a happy ending by 2 p.m. 












BASKETBALL TAKES 


ON A NEW LOOK 


Everybody plays as the court 
sport broadens its scope 


to include girls and kids 


Today. with a helpful hand from an 


inventive genius, peach baskets are 
used to hold peaches. 

But it 
We all know that 


peach baskets were originally used as 


This is a nice arrangement, 
wasn't always so. 


basketball goals until they were found 
to be inadequate. 

Another idea of the peach basket 
era that has been outdated is that 
basketball is strictly a rough and 
tumble sport requiring great dexterity 
and endurance. 

As far as it goes, this idea, of course, 
sull holds true. But the game of basket- 
ball, as invented by Dr. James Nai- 
smith. can go much further than this 
limited application. 

Spurred by the need to improve the 
nation’s physical fitness. recreation 
officials have searched for an appeal- 
ing indoor game that is both fun and 
physically beneficial. 

This search led them right back to 





KIDS get into the act too, at The Detroit Edison Company. 
Special backboards bring the basket down to shooting range 
in accordance with Biddy League specifications. 


Dr. Naismith and his original purpose 
for inventing basketball: 
an indoor 


to provide 
winter sport to supplant 
tedious gymnasium exercises. 

Looking at basketball from this for- 
gotten view point, recreation leaders 
are opening up a vast new era in the 
game’s history. 

Already Biddy Basketball, for boys 
age 8-12, counts almost half-a-million 
participants. Its little brother, Iddy 
Biddy Basketball, is catching on quickly 
for boys under eight years. 

But, in probably the purest example 
of basketball as recreation, Biddy Bas- 
ketball for Girls (up to 13 years old) 
shows signs of a_ highly successful 
future with more than 10,000. girls 
participating in the program last year. 

It is with the girls that the new 
trend in basketball is most obvious. 
For example, Rex Mills in 
N.C., sponsors two teams in the Girls 


Gastonia. 


Biddy and Teener Girls leagues. This 
youth activity, coupled with the rising 
popularity of interscholastic compe- 
tition between high school girl teams 
in many states, is setting the stage for 
a future demand in industry for more 
eirls’ basketball programs. 

In many cases, however, the demand 


om 


‘: 
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MEN’S basketball at U.S. Steel’s Gary, 
Ind. plant takes in 300 employees in a 
red-hot 14-team league. 


is already there. Many companies who 
have conducted girls’ basketball for 
a period of years have naturally shown 
a tendency toward tournament and 
league play for highly skilled players. 
This has its good points, but hinders 
universal participation. Many girls are 
eager to play, but because of their 
average or inferior abilities, they are 
driven away by the specialists. 

The same situation often prevails 
among the men. Many aging high school 
heroes long for the chance to star again, 
but extra weight and shorter breath cut 
their chances for 
teams, 


making company 


The solution in both cases—basket- 
ball as recreation. For the men, two 
popular programs fill the bill: new slow- 
break rules or junior varsity teams and 
leagues. For the women, new teams and 
leagues for novices only. 


WEN: 







GIRL’S varsity basketball squad at McDonnell Aircraft Cor- 
poration, St. Louis, Mo., line-up in their dazzling uniforms. 
Known as the Rockettes, they have a winning reputation. 












MERICA’S — 
BASKETBALL 


2 great models! Cac Delo 


Winning play in basketball demands the best in basketball foot- 
f a wear. Converse “All Stars” have won and maintained overwhelm- 
or 


ing preference among players and coaches everywhere, If you 











wn + 4s 

ail want the best for your squad, just tell your dealer or distributor fa_PASK ETBALL SHOE S 

— “All Stars, of course !” p ae 
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ket: Completely new POS 

two conception in design, iin os aces eaeate eae 

Ow: incorporating features Saga ne ma 

never before available in a low- 

ane cut basketball shoe: ANGLE- First on the 

and CUT HIGH FRONT QUARTER pro- \ courts for nearly ie 
vides snug, wrinkle-free instep 45 years. Still the world’s outstanding 
support . . . CONTOUR FITTED basketball shoe ... worn by more lead- 
HEEL COUNTER for’ glove- ing teams in high school, college and 
smooth, positive fit . . . SEAM- major league play than any other 


basketball shoe made. Black or 
White; Men’s sizes 3 to 17, 
Women’s 4 to 10. 


LESS FOREPART to eliminate 
chafing. Black or White; 
Men’s sizes 3 to 17, Women’s 4 to 10. 


BOTH ALL STARS feature e RUGGED PROTECTIVE TOE GUARD 








prchagpebomigpescstiereetee e DOUBLE SOLE BINDING 
° 1€ REE-BREATHING loose . \on.MARKING MOLDED OUTSOLE 
lined army duck uppers 


for positive traction 





e FOOTFORM LAST treated to better withstand 
e ARCH CUSHION combined chemical action of perspiration 
with shock absorbing e@ EASILY WASHABLE with mild 
sponge insole soap and water 
a 
Cor- CONVERSE RUBBER COMPANY, MALDEN 48, MASSACHUSETTS 
rms : 
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TOYS are passed out to children at Eastman Kodak’s Christ- 
mas party by girls wearing Santa Claus stocking caps and 
red capes trimmed with white fur. 


SANTA CLAUS 






is a must at any Christmas party. Here he 
sets up his headquarters in the lobby of the Kohler Me. 


morial Theater to visit with 4,000 Kohler children. 


Industry Wants 
A FAMILY CHRISTMAS 


The office brawl is on the way out, supplanted 


by parties where Dad brings Mom and the kids 


in keeping with the true spirit of Christmas 


To the relief of millions of house- 
wives, thousands of working girls and 
the great majority of men, that yearly 
debacle known as the company Christ- 


mas party is undergoing sweeping 
changes for the better. 
Under the old system where the 


plant went up for grabs on the after- 
noon before Christmas day, housewives 
paced the floor wondering when and 
how their husbands would come home. 
secretaries huddled together hoping 
for safety in numbers, and most of the 
men, since they werent working any- 
way, would have preferred to spend the 
time at home with their families. 

After all, Christmas is a family oc- 
casion. 

Management was not happy either. 
Their reluctance to go all out in sup- 
porting these ordeals often made mat- 
Employees the 
company to do something about com- 
memorating Christmas. It is the ideal 
time for management to show its ap- 


ters worse. expect 


preciation and cement good will. 
Faced with mounting dissatisfaction. 
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many firms ignored this role and be- 
gan to prohibit Christmas parties or 
give only token holiday greetings. 
Other why 
their parties flopped, have come up 
with a variety of Christmas celebra- 


companies, analyzing 


tions that are incomparable for their 
value in industrial and community re- 
lations. 

Many of these programs are not new, 
but they are just beginning to catch 
on throughout industry. All of them 
include all or part of the family. Gen- 
erally, they fall into five major classi- 
fications: 

1. Open House. Follows general 
open house pattern only with Christ- 
mas frills such as Santa Claus, com- 
pany musical group as carolers, booths, 
Chrisimas stockings as gifts or favors, 
decorations and appropriate refresh- 
ments. Ideally suited for large com- 
panies, Dominion Foundries and Steel 
Ltd. (Dofasco), Hamilton, Ont., enter- 
tained 15,000 guests in four hours. 

2. Children’s Party. Usually held 


in company cafeteria or auditorium, 





1958 


but arrangements can be made with 
local theater or high school. Essentials 
are Santa Claus and a show. This can 
be either a live Christmas pageant or 
variety show, staged by professionals 
or a company theatrical group, or a 
series of motion picture cartoons. An 
added feature to build is a 
Christmas coloring contest. This pro- 
any number 
also. Deleo-Remy, Dayton, Ohio, hosted 
9.000 at five performances between 
8:30 a.m. to 8:00 p.m., last year. 

3. Dance. Becoming increasingly 
popular, a dance, although it excludes 
children, can be one of the most suc- 
cessful and appreciated types of Christ- 
mas celebrations. Ramo-Woolridge Cor- 
poration’s second annual Holiday Ball 
drew 3,000 employees and guests to 
the Ambassador Hotel in Los Angeles 
last year. Three adjoining rooms total- 
ing 21,000 sq. ft. gave the dancers 
plenty of space and three orchestras 
with professional vocalists provided the 
music. For an affair of these propor: 
tions, tickets were sold to defray ex- 


interest 


gram can accommodate 
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penses but they cost only 90 cents 
each. 

4, Banquet. Also follows standard 
procedures with the Christmas atmos- 
phere created by decorations, place 
settings, menu and short entertainment 
period. For those companies who usu- 
ally give each employee a Christmas 
bonus check or gift, the banquet pro- 
vides a perfect setting. It is at this 
time also that the company president 
can give a short message of Christmas 
greetings. 

In areas where transportation difh- 
culties would cut attendance at family 
gatherings, a banquet is undoubtedly 
the best form of employee-only cele- 
bration. 

5. Cireus or Carnival. Combines 
many of the elements of the other four 
The Christmas 
conducted by Lennox Industries, Inc. 


programs. Carnival, 
in Marshalltown, Iowa, runs for two 
nights, features two, one-hour stage 
shows each night, a caricaturist, bingo 
games, dancing and typical carnival 
refreshments. 

Timing of these affairs seems to be 
of little importance, but it is probably 
best not to crowd into the hustle and 
bustle of those busy days immediately 
preceeding Christmas. Some events are 
held as early as the first week of De- 
cember with the majority falling be- 
tween the 16th and the 20th. 

This can be the biggest time of the 
year for the company’s music, drama, 
hobby and craft clubs. The result of 
their consolidated efforts can be amaz- 
ing, as is their willingness to cooperate 
ina project of this type. 

Aside from the obvious contributions 
of music and _ entertainment. these 
groups have much to offer within the 
scope of their regular activities. 

The travel club may be interested 
in working up an exhibit showing how 


HAPPY FACES foretell the success of the Christmas show 
at Eastman Kodak in Rochester, N. Y. More than 
children and grownups attended the two shows. 


Christmas is celebrated in foreign 
countries. Garden and handicraft clubs 
could be of invaluable assistance in 
arranging and preparing decorations, 
and the girls’ club could wrap gifts 
and prepare unusual refreshments. 

All of these programs have many 
variations and are adaptable to almost 
any situation. An outstanding Christ- 
mas celebration can be developed at 
little cost with the only requirements 
for success being good planning and 
a little imagination. 

Well ahead of the party date, an 
employee Christmas party committee 
should be named, and 
signed for each function. 


chairmen. as- 


The gift committee is one of the 
first to swing into action. At Georgia 
Lockheed Aircraft Corp. in Marietta, 
this group meets in July to evaluate 
hundreds of possible gift items. Con- 
sidering that the company purchases 
15.000 gifts and 13,000 
Stockings, this date is not premature. 
In fact, a survey of 115 NIRA member 
companies revealed that 25 per cent 


Christmas 


of company Christmas gifts are pur- 
chased before the end of August. Peak 
buying time is in October and Novem- 
ber. 


Gifts of All Types 
the full 


For the kids, stockings are the favor- 
ite and can be purchased, 


Gifts run range of prices. 
ready for 
distribution, for as little as 30 cents 
One 
association buys 9 or 10 small items 


each. manufacturer’s recreation 
and packs the stockings itself for a 
of $1.25. The 


industry is 72 cents per toy. 


unit cost average for 

Games, of course, are always popu- 
lar, but care must be taken in their 
selection. Grumman Aircraft Engineer- 


1,500 





















ing Corp. restricted its toy purchases 
to those which required or taught some 
kind of creative activity. 

Age and sex of the children are 
also important buying considerations 
but bring up a problem of distributing 
many different kinds of gifts. 

Generally, toys are purchased in 
age classifications running from two 
years old and under, 3 to 6, 7 to 10, 
and 11 to 13. If the gifts are wrapped, 
different color ribbons can be used to 
correspond to the appropriate age 
grouping. Another arrangement is to 
give each child a colored name tag 
corresponding to his age classification. 


Determine the Number 


Questionnaires must be sent out at 
an early date to determine approxi- 
mately how many children of what 
ages will attend the party. 

Regardless of the gift, its acceptance 
may depend on how it is presented. 
Last year, the Kohler Co. dressed vol- 
unteer employees in elves costumes, 
complete with beards, to 
Santa’s helpers. 

Probably the most dramatic presen- 


serve as 


tation, however, was the stunt planned 
by Dayton Power and Light Company. 
While the crowd in the packed audi- 
torium were heartily singing Christmas 
carols, jingle bells were heard in the 
background. As the bells grew louder. 
house lights dimmed and the audience 
quieted. Suddenly, amid shrieks of de- 
light, a spotlight hit the stage where 
good ole Santa waited with lots of 
gifts for all the kids. 

For most adults, this is one of the 
real joys of Christmas. Said a woman 
attending the Kohler party last year. 
“I don’t think I’ve ever seen so much 
fun under one roof.” 


REFRESHMENTS are always an important part of any cele- 
bration. Appropriately, popcorn went over big at Lennox 
Industries’ Christmas Carnival last. year. 








RIMES 


Retirement Survey 


New study reveals the extent of retirement programs 


in industry for older and retired employees 


With older persons forming an ever 
increasing segment of the population, 
retirement has become one of the na- 
tion’s most pressing problems. 

Striking out with bold new steps into 
unexplored areas of education and 
service, industry has taken a major 
portion of this problem upon its own 
shoulders (RECREATION MANAGE- 
MENT, Sept. 1958). 

Now, in the most extensive study of 
its type, Howland Reich, as a graduate 
student at Purdue University, has es- 
tablished a standard for evaluating 
industrial retirement programs and de- 
veloped a guide for companies plan- 
ning such programs. 

Entitled, “An Analysis of Industrial 
Recreation Program Plans for Retire- 
ment and for Retired Employees.” 
Reich’s master’s thesis, dated August 
1958, is based on 257 returns of 723 
questionnaires sent to company, branch 
and divisional members of NIRA. 

The purpose of the study is to dem- 
onstrate the growth of these programs 
and determine what industry is doing 
to prepare its employees for retirement 
and what programs it has made avail- 


able to retired employees. 

On these pages, R/M_ reproduces 
three charts showing how many com- 
panies sponsor programs, at what age 
they begin preparing employees for re- 
tirement and what services, educational 
programs and activities are most popu- 
lar, before and after retirement. 

Slow in starting, 79 per cent of the 
retirement programs for men and 
women have been inaugurated within 
the last ten years. The survey found 
only one program in existence before 
1927, and none were started during 
the depression period, 1928-32. 

The great majority (80%) of the 
programs are supported by the com- 
pany, but one-third of the companies 
reporting indicated more than 
method of financing. Dues were sec- 
ond on the list at 10 per cent, and 
other sources of income included con- 


one 


cessions, recreation budget, admission 
to events and employee contributions. 

With management footing the bill. 
it follows that 62 per cent of the pro- 
grams are controlled by management 
only. However, a third of the pro- 
grams are controlled jointly by man- 





agement and retiree club members, 
All of the programs are administered 
by personnel or industrial relations 
departments and their sections. 

Company and employee association 
facilities were by far the most fre. 
quently used facilities for retiree pro- 
gram functions, but city parks, com 
mercial agencies and public schools 
ranked next in that order. Generally, 
the retired employee retained his mem- 
bership in the company recreation or 
social club. 

An interesting trend revealed in the 
survey shows that activities are be- 
ginning to be more than merely some- 
thing to “keep the old folks busy” and 
help them escape loneliness and _bore- 
dom. 

There have been many programs de- 
signed on the assumption that they 
had to be geared to declining capa- 
cities. Now, the new trend is to use 
the word “development” in describing 
the latter half of life, or the period 
known as aging. This is a recent and 
important step in the picture of aging 
as it is today. 

A noted doctor who specializes in 
treating older people states indignantly 
that too few of them wear out: most 
of them rust out. He is referring to 
their minds as well as their bodies. 
Most retired people need something to 
fill their lives in the same way their 
regular jobs did in former years. Re- 
tirement programs should be designed 
to help fulfill this need. 

Reich believes that use of chrono- 
logical age to determine date of retire: 
ment will give way to plans which call 
for retirement only when the employee 
desires it or when he can not pass 
reasonable tests to continue working. 

continued on Page 26 





HOW MANY PROGRAMS ARE OFFERED 


Extent of Pre and Post-Retirement Programs 
Offered By Size of Company 


Per Cent With 


Per Cent With Per Cent With 


Company Companies Pre-Retirement Post-Retirement Both 
Size Reporting Programs Programs Programs 
under 500 43 30 21 21 
500-1,000 45 49 36 31 
1000,-2,500 73 37 34 25 
2,500-5,000 42 48 39 39 
5,000-10,000 15 53 53 47 
10,000 and up 32 66 50 50 
Total 257* 4a 36 31 


“Seven companies did not specify size although they classified their programs. 





WHEN TO START 


Employees’ Age 
When Company Begins 
Retirement Preparation 


Companies 
Age Reporting Per Cent 
Below 50 2 3 
50 2 3 
55 7 11 
59 2 3 
60 30 45 
62 4 6 
63 5 8 
64 11 Lb 
65 3 4 
Total 66 100 
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BARBECUE FOR 4,000 AT DAYTON POWER AND LIGHT 

More than 5,000 half chickens were barbecued by the Key 
Men’s club of Dayton Power and Light for 4.000 em- 
ployees and their families for DP&L’s 75th anniversary 
open house. The garden sprayers contained barbecue 
sauce. 





LADIES KEEP TRIM AT CONVAIR’S HEALTH CLUB 


Both the facilities and the girls get a big work out at 
Convair’s new health club in Fort Worth, Texas. Equip- 
ment includes barbells, incline boards, a bicycle training 
machine, rowing motion machine and weight reducer. 
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THEY CAN HELP FINANCE 
YOUR RECREATIONAL PROGRAM 


Employee Recreational Programs 
are not always paid for in full by 
the company. By the sale of greet- 
ing cards some recreational pro- 
grams which were not possible before can now be realized with the 
addition of the extra money made from the sale of greeting cards to 
the employees. 


This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 
floor space, no risk, no employee soliciting. 

Your employees will appreciate the convenience. . . 
you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
. +. send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 


WETMORE & SUGDEN, INC. 
Fairport, New York e Member NIRA 
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World’s Largest 


4 FEET HIGH! 





A beautiful reproduction of a 
famous artist’s painting of Santa 
Claus—reflecting the warmth and 
good cheer that makes for the per- 
fect holiday spirit. 











Colorfully lithographed on a rich white background of durable, weather- 
proof material (impregnated with plastic, for outdoor and indoor use). 


Makes you stop, look and smile. 


Smartly designed tip-on card included for message and name. 
Makes an ideal pinup poster for handling on: 


windows—walls—doors 


or as a cutout for special mounting on cardboard, masonite, etc. 





Individually packaged in self-mailing tube. 


Wire, phone or write for complete details and special low price for 
employee activity groups to: 


CREATIVE MERCHANDISERS 


646 N. Michigan Ave., Chicago, IIl., Phone, MOhawk 4-3220 
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Retirement Survey 


continued from Page 24 





WHAT TO OFFER 





Type 
Service 


Group Insurance 
Individual Counseling 
Newsletter 

Pension Plans 

Medical Benefits * 
Credit Unions 

Pass to Company Store 
Group Counseling 
Home Visits 

Health * * 


*71% included the family in medical benefits 
**Health services offered once a year by 52%, as necessary 12%, not specified 36% 


SERVICES 


Pre-Retirement 


Companies 
Reporting 


Per Cent 
Offering 


Service 


Post-Retirement 


Companies 
Reporting 


Per Cent 
Offering 


Service 





EDUCATIONAL PROGRAMS 





Pre-Retirement Post-Retirement 

Per Cent Per Cent 

Type Companies Offering Companies Offering 

Program Reporting Program Reporting Programs 
Finance 41 87 9 47 
Health 39 83 9 47 
New Hobbies = I 79 15 79 
Social Adjustment 32 68 10 53 
Housing Arrangements 29 62 7 O7 
Family Life 28 60 5 26 
Future Employment 20 43 5 26 
Community Participation 17 36 8 42 
Civic Responsibility 14 30 7 37 
Rehabilitation 11 23 6 32 

ACTIVITIES 

Pre-Retirement Post-Retirement 

Per Cent Per Cent 

Type Companies Offering Companies Offering 

Activity Reporting Activity Reporting Activity 
Social 22 67 21 68 
Sports and Games 21 64 [pes 48 
Entertainment 19 58 18 58 
Clubs 19 58 18 58 
Nature and Outings 16 48 15 48 
Dancing 12 36 11 35 
Music 12 36 9 29 
Crafts and Arts 8 24 8 26 
Dramatics 8 24 7 23 
Visits 7 21 8 26 
Literary 7 21 6 19 
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This belief is based on the agreement 
of experts that chronological age is 
a very untrustworthy criterion to apply 
to the aging process. A man or woman 
can be old early or young at seventy, 
The difference is based on many psy- 
chological, biological, physiological and 
social factors. Some authorities indi- 
cate there is already a gradual move- 
ment in industry not to enforce retire. 
ment at a fixed age. 

Of the companies surveyed in the 
study, 2 per cent had plans for normal 
retirement without provisions for com- 
pulsory or automatic _ retirement. 
Another 55 per cent had plans call- 
ing for retirement at an age later than 
the normal 65. 

Those people planning _ services 
should recognize that aged persons 
need various securities: (1) employ: 
ment, (2) home, (3) health, (4) in- 
come and (5) leisure. Retirement pen- 
sions and social security have helped 
ease some of the problems, and to do 
away with the feeling of loneliness, 
leisure activities are being encouraged. 

Older people need to be channelled 
into new activities that will use their 
acquired skills, experience and judg: 
ment. The majority of these people 
need to be shown the possibilities that 
exist and, provided with the facilities, 
will enable them to start themselves 
on a second career. 

In most cases, a person given an 
opportunity to create will respond 
eagerly. The main thing is to get the 
person interested during a_pre-retire- 
ment program and then follow through 
after retirement. 





Bowhunters Bag Big Game 

Estimates received by the Athletic 
Institute from the American Bow- 
hunters Association reveal that 258,213 
bowhunters sent their arrows winging 
through wood and dale last year. What 
did they hit? Trees, brush and fences 
came in for their share of direct hits. 
but so did 11,706 deer, 10 antelope. 
three cougars, two elk and one bull 
buffalo. 

The longest shot on record was 
made shooting into the wind at a run- 
ning buck antelope 130 yards away. 

Pennsylvania leads the field with 
approximately 55,554 bowhunters, fol- 
lowed by Michigan with 38,500 and 
Wisconsin with 30-35,000. However. 
more deer were killed in Michigan 
(2,370) and Wisconsin (1,739) than in 
Pennsylvania (1,350). Deer were killed 
in all but a few states. 




























































around oe world... 
- mM every climate... 


A Di Natale Portable Floor, pre-finished with 
TROPHY, en route to U. S. Air Force Base 
in Iceland. 
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Vhat Hillyard TROPHY “Finish for Champions” — the lightest, smoothest, longest-wearing 
ses | gym floor finish, no-glare and non-skid —is the favorite of players and spectators alike. 


lope. 








. Some of the World-famous Hillyard-finished floors are in: BELGIUM, 
bull FRANCE, HOLLAND, rg as well as in the U.S. Armed 5S a ee ae as 

Forces Bases in JAPAN, KOREA, OKINAWA, PEARL HARBOR and P-6 
ann HICKAM FIELD, HAWAII. HILLYARD, St. Joseph, Mo. 


run- { PLUS —Every major tournament floor of 1957-58 season and over 15,000 
of the top-ranking gymnasium and field house floors on the 










Please send me full information on how easily | can 
have a Tournament-caliber TROPHY floor—and how 











ly. mainland of North America this fine finish will simplify maintenance. 
with 
. & Remember, the Hillyard “Maintaineer”’ can give you expert help on your™ Name 

_ fo 

and by floor maintainence problems. Institution 

ae a "On Your Staff, Not Your Payroll’’ 
ever, capitate le Address. 
gan | ST. JOSEPH, MO. rr _ 
an in Passaic, N.J. San Jose, Calif. 7 “ 
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BRANCHES AND WAREHOUSE STOCKS IN PRINCIPAL CITIES 





MAIL TODAY! 
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recreation that entertains more people 


in less Space... 


Roller skating is a sport enjoyed by the 
young in heart. A gym, hall or any other 
smooth surface makes a fine skating area, 
and there is no damage to the floor if 
proper skates are used. Little equipment is 
needed . . . little supervision is required. 
That’s why more and more schools and 
churches have roller skating programs— 
and many of them make money by charging a 
nominal fee for skating. Write today for 
free information. 
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New Rubber-Plastic Wheels are kind to gym floors 


Not only do these new Duryte rubber-plastic wheels 
outwear others, they give the skater more traction 
and smoother rolling. They are guaranteed not to 
mar or scratch the floors. Write for free details on 
roller skating programs and skating equipment. 
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4486) West Lake, Chicago 24, Illinois 





